1. Open Account in Microsoft Ads

2. Click on The Campaign that needs updated
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3. Once in the campaign, Click on “Settings”
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4. Under Settings, Scroll down to the “Exclusions” section
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Which websites should not show your ads and which IP addresses should be blacked from seeing your ads?

Website ()
Add websites to exclude at the campaign level below. Any account-level website exclusion lists will also be applied to this campaign.
View account-level website exclusion lists

Enter websites to exclude from showing your ads, one website per line.

IP Address ()
Enter IP addresses or a range of IP addresses that will be blocked from seeing your ads, ene IP address per line.

Campaign URL options

Set up the tracking and redirect information far your ads.
> Tracking template

> Final URL suffix ()

> Custom parameters (7)

Other settings
Choose the options that are applicable to your campaign.
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5. In the first box labeled “Website” Enter in the following websites

www.msn.com
dealtruck.net
www.linkedin.com
outlook.office.com
edge.microsoft.com
6. Scroll down and click “Save”

Turning Off Multimedia Settings:
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Open Account in Microsoft Ads

2. Click on the Campaign
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3. Click on “Settings”
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4. Uncheck “Enable Dynamic Search Ads”

Campaign settings
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Dynamic search ads are ads generated based an the content af your website. Learn more
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5. Scroll down to “Multi Media Ads Bids”

Campaign settings

Campaign URL options

Set up the tracking and redirect information for your ads.

> Tracking template (3)
> Final URL suffix (D

> Custom parameters (3)

Other settings
Choaose the options that are applicable to your campaign.
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Multimedia Ads Bid adjustment (3

Multimedia Ads Bids Increase by

I:' Enable auto-generated assets for multimedia ads (3)

6. Uncheck “Enable Auto Generated Assets”
7. Adjust “Increase Bid” to 20% (We cannot turn this off completely and we cannot go any

lower than 20%).

All Done! | will update this if | find any other settings or ideas



